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	 For many individuals, riding involves acquiring the 
‘best’ machine possible and riding it so as to have the ‘best’ 
experiences imaginable. People pay big money for coolness, 
particularly for purified epic coolness that is untainted by any 
other considerations. But the ways we compete for personal 
advantage are continually changing because of new, ever-
developing external factors. Moto-fashions, both material 
and behavioral, alter like all fashions in response to changing 
environmental, cultural, economic and social externalities. 
Key parts of our sociobiological connections with most 
advancing technologies, and with automobility in all of its 
forms—including motorcycles and scooters—are pragmatic, 
opportunistic and fluid. What is cool for one generation may 
turn out to be the opposite for the next. Only, as you’ll read 
here, are our evolutionarily derived underlying psychobio-
logical imperatives relatively timeless.
	 The Aerostich company’s mission statement is: “To 
profitably provide products that encourage the adoption of 
motorcycles,” and publishing this book falls well within that 
business goal. Our immediate commercial opportunities are 
very closely related to the number of people who choose to 
ride, so a large part of my motive for publishing the ideas that 
follow has been selfish. But beyond this, and an important 
part of who I am, is one of Aerostich’s central marketing 
narratives. We try to present ideas which encourage our 
customers to think about their lives and mobility choices in 
ways which are not part of mainstream societal and cultural 
programming. This value comes straight from my life’s most 
influential experiences. I’ve never felt, and won’t ever feel, 
that there are too many cars. Or that automobiles are not 
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